Dutcham

DUTCH BRAZILIAN CHAMBER OF COMMERCE

Scan and get immediately in
contact with us at Dutcham!

@dutchambrazil

Dutcham - Dutch Brazilian
Chamber of Commerce

WHO WE ARE

OUR STORY

Dutcham is a non-profit association founded in 1952
with the objective to provide support to our Dutch
companies and business professionals in Brazil.

We are the official Dutch Chamber of Commerce
recognized by the Dutch Embassy & Consulates and
empowered by the major Dutch companies such as
Heineken, AkzoNobel, dsm-firmenich, Shell, Philips,
KLM, SBM Offshore and many more.

OUR MISSION

Together we want to create a more sustainable,
inclusive and inventive future in Brazil for all.

OUR FOCUSPOINTS

e Network - We generate valuable business
connections at various levels within  our
companies and with the Dutch diplomatic
network, as well as with other industry
associations and local governments.

e Business - We offer support in developing local
business, facilitate the exchange of inspiring best
practices between companies and provide
relevant market information and insights from
the experts in our network.

e People - We stimulate talent development and
cross-company & cross-generation learnings
through unique programs such as the Orange
Academy and Orange Buddy.

¢ Branding - We provide a unique "Dutch touch"
within your local organization, familiarize your
employees with Dutch culture and contribute to
Dutch core values such as sustainability, D&l and
social responsibility.

WHAT WE OFFER

MORE THAN 45 EVENTS PER YEAR

Cocktails

Panels

Roundtables

TALENT FOCUSED PROGRAM

Oronge Academy

Talent Trip

Mentor Program

STRATEGIC COMMITTEES

Diversity & Inclusion

Sustainability

Innovation

INSPIRATIONAL PROJECTS

Inspire Awards

Gala Dinner

Milk Donation



MEMBERSHIPS
2025

SOME MEMBERSHIP HIGHLIGHTS

Top level Business Events

ORANGE MEMBERS

Our Orange Members are considered our Strategic
Partners who are faking up an active part of our
Chamber, both in terms of policy and in the
implementation of our activities. They enjoy
maximum visibility within our association and get
exclusive access to strategic committees, projects
and roundtables. Their employees are invited to all
our activities without restriction and also have the
privilege of organizing an event for all our Dutcham
Members.

GOLD MEMBERS

Our Gold Members are our Business Partners looking
to build strong relationships in our network. This
membership gives a more limited visibility compared
to the Orange Members, but ensures maximum
involvement during the many events.

SILVER MEMBERS

Our Silver members are our Networking Partners with
a preference for interaction and networking at our
events. Their membership gives them access to free
participation in all our activities for a limited number
of employees.
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Yearly more than 45 different business
L4 . -
EVENTS events for different target groups with

focus on knowledge exchange.

PR Orange Academy
Free participation with one talent for
Orange Members - Gold Members can
participate at cost.

Strategic Committees

Access for Orange Members to all 4
committees (D&, Sustainability,
Innovation and HR). Gold Members up
to 2 different committees

Visibility & Exposure

Full exposure for Orange Members in
all communication and possibility to
host a failo-made event. Logo
exposure on our website for Gold
Members

Orange Member RS 29,700

Gold Member RS12,075

Silver Member RS 5,175

* Memberships are invoiced on yearly base.
¢ Registrations before the 1st of April are chargeable at a full-year

membership rate.

e Registrations later than the 1st of April will be invoiced pro-rata

for the first year.

¢ Memberships will extend automatically unless written notice

before the end of the year.

¢ Memberships are not (partly or fully) refundable, nor transferable.

TESTIMONIALS

Mauricio Adade dsm-firmenich ese
President Latam & Malnutrition Partnerships

"Dutcham - in close collaboration with the Dutch

/s diplomacy in Brazil - have been, is and will
P continue to build business opportunities for our
members.”

Patricia Frossard PHILIPS
Country Manager Brazil

“Relying on local partnerships such as Dutcham
is essential to join the chorus of demands that
are important to multinationals as a whole.”

Maikel van Zaanen Rabobank
CFO South America & Brazil

“Being able to connect with Dutch

companies to spread Dutfch culture,

entrepreneurship and innovation to local
! employees and fo Brazil as a whole.”

Daniel Geiger Campos AkzoNobel

Executive Officer Decorative Paints
Asia Pacific Latin America

“There are many reasons to join Dutcham like
being part of a rich network of professional, up-
skill your young talents in the Orange Academy
or being closer to the Dutch diplomatic corps”
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Jonas Henrique Lobo ==il
OFFSHORE
Country General Manager

“Dutcham - A great forum with the local

£ Dutch community in Brazil, in which we
expand our network collaboratively, while
spreading Dutch culture footprint in the
Country.”



